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ABSTRACT

The main purpose of this study is to examine the effect of financial literacy, financial attitudes, locus of
control and income on financial management behavior in the millennial generation. The population of
this research is the millennial generation, which is represented by active students majoring in Business
Management, Accounting and Managerial Accounting Study Programs, employees class and regular
class 2018 at the Batam State Polytechnic who have worked or had internships. The total respondents
were 155 students. This study uses a quantitative approach and data collection methods through surveys
by distributing questionnaires through google form. The results of this study are financial literacy,
financial attitudes, locus of control and income have a significant positive effect on financial
management behavior.
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1 INTRODUCTION

The era of globalization has
provided many transformations for
countries in the world. This has a positive
and negative influence on financial
management behavior. Human needs that
have no limits are one of the factors that
lead to a consumptive lifestyle. Humans
have to work to earn income, this is
intended to meet their needs and desires.
The impact of globalization also has an
impact on Indonesian society. Financial
behavior that tends to be consumptive
causes various kinds of negative impacts
such as a lack of budget for the future,
planning for emergency funds, investing
and lack of saving activities.

The millennial generation is the
generation born in 1980-2000, generation X
is the generation born in 1960-1980, while
the baby boomers generation is the
generation born in 1946-1960. According
to a report compiled by (Jeff Fromm, 2012),
one of the leading business consultant
companies Boston Consulting Group
(BCG) (2012), conducted a study with
Barkley, an officer that delivers marketing
services with the theme American
Millennials: Deciphering the Enigma
Generation. This study reveals the views of
4 million data collected about the
behavioral trends of the millennial
generation in their lives, namely, the
millennial generation is great at adapting to
the latest technology. The millennial
generation has a view on the marketing
perspective of a label, is carried away to
create a healthy lifestyle such as eating
nutritious food and reflecting that
millennial behavior is unique compared to
previous generations.

The development of digital
technology has a full impact on the lifestyle
of the millennial generation. Financial
problems often occur among millennials

because of a lifestyle that tends to be
extravagant and consumptive. Many
students use credit cards, but because of the
lack of knowledge, not a few also bear the
loss. Student are one of the components of
society that make a significant contribution
to te economy. The period when people
start building basic finances is when they
are 20-30 years old (Wardoyo & Veronica,
2013). The average age of students at that
level should be able to create financial
behavior. As student, they are in an era of
change from being tied to their parents
finances to becoming someone who must
be able to make their own financial
decisions that are used according to their
needs.

According to the OJK Financial
Services Authority (2020), the millennial
generation in Indonesia is still unable to
manage finances because the level of
financial literacy is still below the average,
namely the millennial generation is only
32,1% for those aged 18-25 years old and
33,5% for those aged 25-35 years old. The
millennial generation has the principle of
“you only live once” which has an impact
on lifestyle and increasing social costs. In
addition. Millennials find it difficult to
distinguish between needs and wants. The
author wants to examine the variables that
influence financial management behavior
with the object of research in the millennial
generation  majoring in  business
management, accounting and managerial
accounting study programs for employees
and reguler class 2018 at the Batam State
Polytechnic. Object retrieval is based on a
phenomenon that occurs in the business
management department for the employee
class, including the millennial generation.
The researcher found that when asked
whether students had financial planning,
most of them answered that they did not
have financial planning, so when they got
their salary they just ran out without any
financial planning. In addition, e-commerce
or online shopping Iso makes students more
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consumptive because they make buy and
sell transactions easily and quickly
(Minanda et al., n.d.). This makes it
difficult for them to differentiate between
basic needs and other needs.

In previous research conducted by
Humaidi et al., (2020) revealed that the
variables  that influence  financial
management  behavior are financial
technology, demography and financial
literacy. This research is the development
of research from Humaidi et al., (2020).
The thing that distinguishes this research
from previous research is one of variable
which is financial literacy as a variable that
affects financial management behavior. In
this study added variables of financial
attitude, locus of control and income. The
purpose of this study was to examine the
effect of financial literacy, financial
attitudes, locus of control and income on
financial management behavior in the
millennial generation.

2 THEORETICAL AND
LITERATURE REVIEW

Theory of Planned Behavior

According to Ajzen (2005) theory
of planned behavior is a theory that predicts
planned behavior. The theory of planned
behavior traces attitudes, perceived
behavioral control and subjective norms to
the underlying beliefs that underlie the
behavior. Attitudes are how a person’s
bahevior causes a positive or negative
assessment. Perceived behavioral control is
a person’s peception of the ease or
difficulty in performing the desired
behavior. Subjective norms are individual
ideas to support or not support doing
something. The theory of planned behavior
is based on the assumption that humans are
creatures with logical thinking and
regularly absorb all news according to the
existing system. In this theory, it is assumed
that a person has information and

knowledge, skills and beliefs about the
consequences and  opportunities  of
analyzing financial behavior Ajzen (2005).
The theory of planned behavior in this
study explains the trajectory of financial
literacy variables and financial attitudes
that affect financial management behavior
(Sari & Sari, 2021).

Social Learning Theory

Social learning theory is based on
five hypotheses related to a person’s
relationship in an environment that he
considers important, to study a person’s
personality, a person’s personality has a
basic unity, someone does something
according to the goals he wants to achieve
and can overcome existing problems
(Rotter, 1992). Individuals can predict a
person’s behavior in the following ways:
first, behavioral possibilities, expectations,
reinforcement values and mental states.
Social learning theory in this study is used
to explain the trajectory of locus of control
variables that affect financial management
behavior (Rizkiawati & Asandimitra,
2018).

Financial Literacy

Financial literacy is a skill that must
be mastered by every individual that aims
to improve the standard of living by
including planning and allocating adequate
and efficient financial resources (Lusardi &
Mitchell, 2011). The indicators used to
measure financial literacy variables include
general knowledge, savings, borrowing and
insurance (Chen & Volpe, 1998).

Financial Attitude

Financial attitude is an attitude
towards finances which is seen from the
way they behave and make decisions about
finances (Adiputra & Patricia, 2020).
Indicators used to measure financial
attitude  variables include savings,
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budgeting and economical (Herdjiono &
Damanik, 2016).

Locus of Control

Locus of control is a person's view
of events, whether he can control what
happens to him or not (Rotter, 1992). The
indicators used for the locus of control
variable include skills, abilities and effort
(Dwinta, 2010).

Income

Income is the total annual income
derived from wages, business and
investment (Hilgert & Hogarth, n.d.). The
indicator used for the income variable is the
low class: less than Rp. 1,500,000 per
month, medium class: Rp. 1,500,000 to Rp.
2,400,000 per month, high class Rp.
2,500,000 to Rp. 3,500,000 per month, very
high class more than Rp. 3,500,000 per
month
(Badan Pusat Statistik, 2013).

Financial Management Behavior

Financial management behavior is a
person's ability to control, budget, plan,
manage, find and store their daily financial
funds (Rizkiawati & Asandimitra, 2018).
The indicators used for financial
management behavior variables are cash
management, saving and investment
(Baptista, 2021).

Lukesi et al., (2021) who tested the
effect of financial attitudes, financial
knowledge, locus of control and financial
self-efficacy to financial management
behavior in millennial generation. This
research was conducted by distributing
questionnaires to 100 millennial generation
respondents in Mojolangu. The results
showed that financial attitude and locus of
control had a significant positive effect on
financial management behavior.

Subsequent research by Rizkiawati
dan Asandimitra (2018) examined the
influence of demography, financial

knowledge, financial attitude, locus of
control and financial self-efficacy on the
financial management behavior of the
Surabaya people. The analysis technique
used is multiple linear regression with data
collection using a questionnaire. The results
showed that financial attitudes had no effect
on financial management behavior. While
the locus of control variable has a
significant effect on financial management
behavior.

Putri & Tasman (2019) examines
the influence of financial literacy and
income on personal financial management
behavior in the millennial generation of
Padang City. This research was conducted
by distributing questionnaires to 120
respondents who were already working in
Padang and aged between 20 to 39 years.
This study was analyzed by multiple
regression analysis. The results of this
study are financial literacy and income have
a positive and significant effect on personal
financial management behavior.

3 RESEARCH METHOD

In this study using quantitative
methods. This study was conducted to
examine the effect of financial literacy,
financial attitudes, locus of control and
income on financial management behavior
in the millennial generation. In this study,
researchers used primary sources of data
comes from survey. The population in this
study were active students at the Batam
State Polytechnic. The sampling technique
in this study used a purposive sampling
method. This method resulted 155
millennial generation represented by active
students of Batam State Polytechnic with
the characteristics of the Department of
Business Management, Accounting and
Managerial Accounting study programs,
employee class and regular class 2018, born
in 2000 and below, work or internship and
have an income. The reason for choosing
the location on the Batam State Polytechnic
campus is the geographical location of the
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Batam State Polytechnic campus is in the
Batam Center area which is the center of
Batam City. The Batam State Polytechnic
Campus is also surrounded by shopping
centers, food and beverage franchises
(KFC, McDonald's, Starbucks and Burger
King), coffee shops and other crowded
centers. This also resulted in a high level of
student consumption (Novitasani &
Handoyo, n.d.).

RESULT AND DISCUSSION

Collected data resulted from
questionnaire that distributed to the
populations of 606 respondents are 155
respondents. The following is a description
of the characteristics of the respondents:

Table 1
Characteristics of Respondents

No Criteria Total %
Gender Man 23 15%
Woman 132 85%
Total 155
Study D3
Program Accounting 33 21%
D4
Managerial
Accounting 122 79%
Total 155
<Rp.
1.500.000
Income  per month 41  2T%
Rp.
1.500.000
until Rp.
2.400.000
per month 10 6%
Rp.
2.500.000
until Rp.
3.500.000
per monts 40 26%
> Rp.
3.500.000
per month 64 41%
Total 155

Source: Data processed by the author,
(2021)

Based on table 1, it can be seen that
the majority of respondents are female. The
majority of the study programs that filled
out the questionnaire were Managerial
Accounting. The average income of the
majority of Batam State Polytechnic
students is Rp. 3,500,000 per month.

Validity Test
Table 2
Validity Test Results
l? Invali \i/gl
Question . d Decis
Group st Quest Qu_ ion
0 . esti
ion
ns on
Financial Item
Literac 5 1 4 Disca
y rded
Financial Item
Attitude 4 0 4  Disca
rded
Item
Locusof 2y §  Disca
Control
rded
Financial Item
Manageme 11 4 7 Disca
nt Behavior rded

Source: Primary Data, Processed (2021)

Based on Table 2, it is stated that the
financial  literacy indicator, namely
investment, is invalid. The locus of control
indicator in one of the questions results is
invalid and the behavioral indicators of
financial management, namely investment
and credit management, are invalid.
Decisions taken for indicators or questions
that are not valid are discarded items.

Reliability Test

Table 3
Reliability Test Results
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Cronbac ..
N Variables h's Des(():;|pt|

Alpha

Financial
Literacy

1 (X1 0,622 Reliable

Financial
Attitude

2 (X2) 0,662  Reliable

Locus of
Control

3 (X3) 0,608  Reliable

Financial

Manageme

nt

Behavior
4 (Y) 0,803 Reliable
Source: Primary Data, Processed (2021)

Based on Table 3 it is stated that all
indicators used in this study are reliable
because the Cronbach's Alpha value of each
variable 1s > 0,60.

Descriptive Statistic Analysis

The results of descriptive statistical
analysis for the variables of financial
literacy, financial attitudes, locus of
control, income and financial management
behavior with the number of subjects 155
respondents as follows:

Tabele 4
Descriptive Statistic Analysis Results

Descriptive Statistics

Mi Ma Std.
ni Xi Mea Dev
N e\
mu mu n latl
m m on
LK X 15 146 12
1 5 11 16 "5 43
SK X 15 147 13
2 5 10 16 "5 g
LOC_ 15 186 2.3
X3 5 13 24 " o
P X4 15 1.2
D 1 4 284

PMK 15 248 3,0
vy 5 ¥ 2B 4 g3
Valid

N 15

(listwi 5

se)

Source: Primary Data, Processed (2021)

The mean results from descriptive
statistical analysis of variables X1
(financial literacy) of 14,65, X2 (financial
attitude) 14.72, X3 (locus of control) of
18,61, X4 (income) of 2,84 and Y
(management behavior) finance) of 24,84.

An overview of the variables X1

(financial literacy), X2 (financial attitudes),
X3 (Locus of Control), X4 (income) and Y
(financial management behavior) can be
obtained from the hypothetical score. To
determine the level, a standard is set based
on the rules for classifying the
categorization of research subjects (Azwar,
2012). With the formula for the less
category X < (4 - 0,660), the sufficient
category (U1 - 0,660) < X < (u + 0,660) the
good category (1 + 0,660) < X.
Based on these calculations, the variable
X1 (financial literacy) the number of
subjects 155 respondents obtained the
categorization as follows:

Table 5
Financial Literacy Variable Norms

Decision
Area
Less X <8,02
8,02<X<
Sufficient 11,98
Good X >11,98

Category

From table 5, it is known that financial
literacy is in the good category 14,65 >
11,98.

For the X2 variable (financial attitude) the
number of subjects 155 respondents
obtained the following categorization:

Table 6
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Financial Attitude Variable Norms

Category DeAC;Z';n
Less X <8,02
8,02<X<

Sufficient 11,98
Good X >11,98

From table 6 it is known that financial
literacy is in the good category 14,72 >
11,98.

For the variable X3 (locus of control) the
number of subjects 155 respondents
obtained the categorization as follows:
Table 7
Locus of Control Variable Norms

Category Df;i';n
Less X<12,03
12,03<X <

Sufficient 17,97
Good X >17,97

From table 7, it is known that the average
locus of control is in the good category
18,61 > 17,97.

For the X4 variable (income) the number of
subjects 155 respondents obtained the
categorization as follows:

Table 8
Income Variable Norms
Decision
Category Area
Less X < 2,005
2,005 <X <

Sufficient 2,995
Good X > 2,995

From table 8, it is known that the average
income is included in the moderate
category 2,005 < 2,84 <2,995.

For variable Y (financial management
behavior) the number of subjects 155

respondents obtained the following
categorization:

Table 9
Financial Management Behavior Variable
Norms

Decision
Area
Less X <14,035
14,035 <X <
Sufficient 20,965
Good X > 20,965

Category

From table 9, it is known that the average
financial management behavior is in the
good category 24,84 > 20,965.

Classic Assumption Test

The results of the classical
assumption test for the normality test show
that the significance level is 0,489. This
shows that the data is normally distributed
0,489 > 0,05. Based on the results of the
multicollinearity test, the financial literacy
VIF number is 1,442, financial attitude is
1421, locus of control is 1,123 and income
is 1,163. The number < 10 means that the
data does not have multicollinearity, so it
can be used in this study. Based on the
results of the heteroscedasticity test, the
significance level of financial literacy was
0.448, financial attitude was 0,492, locus of
control was 0,262 and income was 0,187.
The results of the heteroscedasticity test
showed that all the independent variables in
this study did not show heteroscedasticity.

Multiple Linear Regression Analysis
Table 10

Multiple Linear Regression Analysis
Results

Coefficients?

Unstandar Standar

dized dized )
Model Coefficie Coeffici t Sig.
nts ents
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Std.
B Erro Beta
r
(Const - 2,36 - .82
ant) bl 2 22 6
9 0
Financi ,91 ,160 ,389 57 ,00
al 8 21  O*
Literac
y (X1)
Financi ,33 ,145 ,154 2,2 ,02
1 al 2 87  4**
Attitud
e (X2)
Locus ,28 ,076 ,220 3,6 ,00
of 0 65 O*
Control
(X3)
Income ,64 ,150 ,263 43 ,00
(X4) 5 08 O*

*significant < 0,01

**significant < 0,05

a. Dependent Variable: Financial Management
Behavior (Y)

Source: Primary Data, Processed (2021)

Based on Table 10, it can be seen
that the regression equation is as follows:

PMK = -0,519 + 0,918 (LK) + 0,332
(SK) + 0,280 (LOC) + 0,645 (P)

From the data above it can be concluded as

follows:

1. Financial Literacy (X1) shows a
significant value of 0,000 < 0,05 then
H1 is acceptable.

2. Financial Attitude (X2) shows a
significant value of 0,024 < 0,05 then
H2 is acceptable.

3. Locus of Control (X3) shows a
significant value of 0,000 < 0,05 then
H3 is acceptable.

4. Income (X4) shows a significant value
of 0,000 < 0,05 then H4 is acceptable.

The Effect of Financial Literacy on
Financial Management Behavior

The results showed that financial
literacy had a positive and significant effect
on financial management behavior. This
can be seen through the analysis results
obtained positive results of 5,721 > 1,9759
and significant at 0,00 < 0,05. This means
that the higher the level of student financial
literacy, the better, then the behavior of
student financial management is also
getting better.

The results of descriptive statistical
analysis show that the average financial
literacy of Business Management Students
in the Accounting and Managerial
Accounting Study Program for the 2018
employee and regular class at the Batam
State Polytechnic is in the good category of
14,65 > 11,98. This indicates that students
have good financial literacy. Financial
literacy has an influence on Business
Management Students in the Accounting
and Managerial Accounting Study Program
for the 2018 class of employees and regular
students in their financial management
behavior. With good financial literacy, it
will have an impact on good financial
management behavior as well.

The effect of financial literacy on
financial management  behavior s
explained in the theory of planned
behavior. Financial knowledge has an
impact on  adolescents'  financial
management behavior, which shows that
the better adolescents' insight into financial
management, the better their sense of
responsibility towards personal financial
decisions (Azizah, 2020). Financial literacy
has a direct effect on millennial financial
behavior because there will be indications
that the greater the knowledge and skills of
millennials in managing finances, the
millennials will be wiser and responsible in
making decisions or behaving towards
finances

The results of this study support
research on financial management behavior
that has been carried out by Humaidi et al.
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(2020), Liu & Zhang (2021), Putri &
Tasman (2019), Sari & Sari (2021), Dayanti
et al. (2020), Baptista (2021), Arofah et al.
(2018) and Struckell et al. (2022) which
states that financial literacy has a positive
and significant effect on financial
management behavior.

The Effect of Financial Attitude on
Financial Management Behavior

The results showed that financial
attitudes had a positive and significant
effect on financial management behavior.
This can be seen through the results of the
analysis obtained that is positive at 2,287 >
1,9759 and significant at 0024 < 0,05. That
is, the higher the level of student financial
attitudes, the better, then the behavior of
student financial management is also
getting better.

The results of descriptive statistical
analysis show that the average financial
attitude of Business Management Students
in the Accounting and Managerial
Accounting Study Program for the 2018
employee and regular class at the Batam
State Polytechnic is in the good category of
14,72 > 1198. This indicates that students
have a good financial attitude. Financial
attitudes have an influence on Business
Management Students in the Accounting
and Managerial Accounting Study Program
for the 2018 class of employees and regular
students in their financial management
behavior. With a good financial attitude, it
will have an impact on good financial
management behavior as well.

The effect of financial attitudes on
financial management behavior is based on
the theory of planned behavior. This theory
is of the view, when individuals fulfill
various behaviors based on various factors
including personal factors and have the
intention or purpose to do so against the
background of several factors, one of which
is attitude. Someone gives a positive or
negative assessment of the attitude of how

the person should behave, when the
individual gives a positive assessment of
his attitude, his behavior will be better, and
vice versa. When someone gives a negative
value, the person's behavior will be worse.

The results of this study support
research on financial management behavior
that has been carried out by Lukesi et al.
(2021), Ameliawati & Setiyani (2018),
Rizkiawati & Asandimitra (2018), Humaira
& Sagoro (2018), Dayanti et al. (2020),
Budiandriani & Rosyadah (2020) and
Baptista (2021) which states that financial
attitudes have a positive and significant
effect on financial management behavior.

The Effect of Locus of Control on
Financial Management Behavior

The results showed that locus of
control had a positive and significant effect
on financial management behavior. This
can be seen through the results of the
analysis obtained that is positive at 3,665 >
1,9759 and significant at 0,00 < 0,05. That
is, the higher the locus of control level, the
better the student's financial management
behavior.

The results of descriptive statistical
analysis show that the average locus of
control for Business Management Students
in the Accounting and Managerial
Accounting Study Program for the 2018
employee and regular class at the Batam
State Polytechnic is in the good category of
18,61 > 17,97. This indicates that students
have a good locus of control. Locus of
control has an influence on Business
Management Students in the Accounting
and Managerial Accounting Study Program
for the 2018 class of employees and regular
students in their financial management
behavior. With a good locus of control it
will have an impact on good financial
management behavior as well.

The influence of locus of control on
financial management behavior is based on
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social learning theory which says that one
of the concepts in social learning theory is
the concept of reinforcement. The concept
of reinforcement becomes a central
position, where there is a belief that one's
learning history can lead to expectations of
reinforcement and one can see both positive
and negative rewards as a result of their
own behavior. Individuals with a good
internal locus of control, the behavior of
financial management will be better. So
that when the individual is able to control
himself from within, the individual will
think about using money only as necessary,
it could be that the individual will also carry
out financial management behavior well
Kholilah & Iramani (2013). When an
individual's external locus of control is
higher, financial management behavior will
be worse Amanah et al. (2016).

The results of this study support the
research on financial management behavior
that has been carried out by Lukesi et al.
(2021), Rizkiawati & Asandimitra (2018),
Sari & Sari (2021) and Baptista (2021)

< 2,995. This indicates that students have
sufficient income.

The effect of income on financial
management behavior is based on the
theory of planned behavior which says that
a person performs a behavior because he
has the intent and purpose to do so based on
various factors, including income as a
social factor. Someone who has a higher
income will show more responsible
financial management behavior.

The results of this study support
research on financial management behavior
that has been carried out by Putri & Tasman
(2019) which states that locus of control has
a positive and significant effect on financial
management behavior.

Coefficient of Determination Test R?

Table 11
Coefficient of Determination Test Results

Model Summary®

which states that locus of control has a Adiusted Std.
positive and significant effect on financial Model R R ] Error of Durbin-
management behavior. Square the Watson
Square .
Estimate
The Effect of Income on Financial 1 7202 519 ,506 2,110 1,796

Management Behavior a. Predictors: (Constant), Income (X4), Locus of

Control (X3), Financial Attitude (X2), Financial

The results showed that income had
a positive and significant effect on financial
management behavior. This can be seen
through the results of the analysis obtained,
which is positive at 4,308 > 1,9759 and
significant at 0,00 < 0,05. That is, the higher
the income level of students, the behavior
of student financial management will also
be more responsible.

The results of descriptive statistical
analysis show that the average income of
Business Management Students in the
Accounting and Managerial Accounting
Study Program for the 2018 employee and
regular class at the Batam State Polytechnic
is in the sufficient category of 2,005 < 2,84

Literacy (X1)
b. Dependent Variable: Financial Management
Behavior (Y)

Source: Primary Data, Processed (2021)

In Table 11 it can be seen that the
value of adjusted R? is 0.506 or 50.6%. This
shows that the variables of Financial
Literacy, Financial Attitude, Locus of
Control and Income have a simultaneous
effect of 50.6%, while the remaining 49.4%
is explained by other variables outside the
study.
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5. CONCLUSION

This study aims to examine the
effect of financial literacy, financial
attitudes, locus of control and student
income on financial management behavior.
The results of this study indicate that
financial literacy, financial attitudes, locus
of control and income have a significant
positive effect on financial management
behavior. This study has several
weaknesses, including the limited number
of respondents to Batam State Polytechnic
students and only students belonging to the
millennial generation. In addition, the
instrument used in this study was limited to
using Baptista's instrument (Baptista,
2021). Future research is expected to
examine other factors that influence
financial management behavior, which
have not been fulfilled in this study. The
object of research should be extended to the
general public with various levels of
education so that the variety and validity of
research results will be better.
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